‘ Constantia

Flexibles
we do Your best.

Who we are? We give packaging a face!

How do we do it? At Constantia Flexibles we manufacture and supply thin
and flexible plastic and cellulose films, aluminum foils and papers. In the
center of our activities there are the 4 Ps of Packaging:

Preservation: protects the filled good against UV-light, moisture,
oxygen, seal integrity

Protection: lasting product quality through puncture resistance, burst
strength, tamper evidence, transportability, hygiene standards

Promotion: promotional character via promotional text, design, shape,
customer convenience, functionality

Presentation: format, ergonomics, portion size, essential Information
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+ Confectionery

+ Snacks

* Processed food
* Processed meat

* Polymer films & film laminates
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* Aluminum & foil laminates : from 2005 to 2023

* Related to m? output, based on Scope 1 and Scope 2
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THE 4 Ps OF PACKAGING

= Preservation — protects the filled good against
UV-light, moisture, oxygen, seal integrity

Total investment 2011-2015:
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Expenditures evidence, transportability, hygiene standards

= Promotion — promotional character via
promotional text, design, shape, customer
convenience, functionality

= Presentation — format, ergonomics, portion
size, essential information

Endorsing
SEDEX’ Supplier Ethical Data Exchange
ethical standards
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GLOBAL TRENDS

drive demand for flexible packaging
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Sustainability




